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PROGRAMS AND
SERVICES BENEFITS
EMPLOYEE PROGRAMS AND SERVICES ARE ANOTHER BENEFITS
CATEGORY OF RELATIVELY MINIMAL CHANGE IN 2019. WHILE 15%
OF RESPONDENTS REPORT THEIR ORGANIZATION IS INCREASING
BENEFITS OFFERINGS IN THIS AREA, ON AN INDIVIDUAL BENEFIT
LEVEL, THEY ARE NEARLY UNCHANGED. FOURTEEN PERCENT OF
ORGANIZATIONS REPORT INCREASING PROFESSIONAL
DEVELOPMENT BENEFITS OFFERINGS THIS YEAR, WHILE TRAVEL
AND HOUSING BENEFITS OFFERINGS ARE UNCHANGED.

With the talent market remaining very tight, some organizations are
looking to differentiate through employee programs and services.
However, programs and services benefits are also among those
most impacted by the Tax Cuts and Jobs Act, where expansions for
some deductions and reductions or removals of others are leading
employers to change available offerings.
Other organizations are making themselves stand out by offering
now-rare benefits that used to be commonplace. Housing and
relocation benefits, once standard for many organizations, are now
offered by a minority of organizations. For organizations that can
bring employees on as remote workers, they may not see the value
in housing and relocation benefits, but business that rely on workers
being in-office could find offering these benefits an effective
recruiting tactic.
Professional development benefits are another category where the
current talent market could influence organizations to make bigger
changes. Last year, there were increases in almost all professional
development benefits measured. In 2019, benefits were nearly
unchanged in that category. If unemployment continues to stay low
and organizations feel they need to work harder to hold on to their
talent, there may be further gains to come in this category for 2020.
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BIGGEST CHANGES BY
PERCENTAGE SINCE 2018

AUTO SUBSIDIES FOR BUSINESS
USE OF PERSONAL VEHICLES
HAVE INCREASED 8%

REIMBURSEMENT FOR
PERSONAL TELEPHONE CALLS
WHILE ON BUSINESS TRAVEL
HAS DECREASED 9%

RELOCATION LUMP SUM
PAYMENTS HAVE
INCREASED 6%
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BETTER WORKPLACES
BETTER WORLD

Providing free food to employees can help
keep a workforce engaged and result in
several other benefits: 1

Increases attendance
of optional meetings

Makes employees feel
valued

Encourages applicants
to accept positions

Encourages employees
to socialize and
collaborate

Food and Beverages
Despite lots of continuing press about food and beverage
in the workplace, overall these benefits have changed
very little in the last year. The trend is more pronounced
over a five-year span, where some benefits like free
company-paid snacks at work have risen 9%, from 22% to
31% in 2019.
Generally, however, organizations with robust free food
offerings are not the norm. While the overwhelming
majority of workplaces have a break room or kitchenette
(95%), and most have free coffee (78%), employees should
not expect rare benefits like fully or partially subsidized
onsite cafeterias (13%) to become common any time soon.
Offering free food in the workplace as a benefit can be
highly attractive if executed correctly, but organizations
need to keep their workforce in mind when crafting
offerings. Employers that offer food that can’t be enjoyed
by all may see their investment show little result.
Organizations must carefully consider the dietary,
religious, and health constraints of all of their workers
when choosing to make free food a benefit to their
employees.
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PETS AND WORK
Pets have been a focus of new
and trendy benefits offerings
in the last few years, with pets
at work growing to 11% in 2019.
Other pet-related benefits, like
pet health insurance, are
offered by 15% of
organizations.

THE OLIVE FOOD MAGAZINE

BETTER WORKPLACES
BETTER WORLD

Programs, Clubs and Classes
There have been small increases in programs, clubs, and
classes in 2019. Community volunteer programs (51%),
organization-sponsored sports teams (20%), and pets at work
(11%) are all on the rise.
Traditional program and club benefits like annual company
outings or picnics (68%) and company paraphernalia (71%)
continue to be popular and common.

Employee volunteer programs boost
engagement and retention while serving
the broader community 2

Employees feel a greater sense of loyalty
to their company when the organization
is pet friendly 3

Team sports provide improvements to
team function and productivity 4

Services
Some niche service benefits have shown moderate growth since
2015. Electric vehicle charging stations, offered by 7% of
organizations in 2015, have nearly doubled, now being offered
by 13% of organizations.
Legal assistance, either separate from or as part of an Employee
Assistance Program (EAP), have also been popular, increasing
nearly ten percent over five years to be offered by 32% of
organizations. Offering legal services and assistance to
employees can decrease stress, and decrease the amount of
lost time and productivity resulting from employees being
involved in legal actions.5
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Transportation
and Technology
The only
transportation-related
benefit with major
change in the past
year was automobile
subsidies for business
use of personal
vehicles, which
increased from 22% to
30%.
Technology benefits
showed slightly more
change, with declines in both free computers for
employees’ personal use and stipends for the use
of employee-owned computers and tablets at work.

Professional and Career Development
Somewhat surprisingly, there have been few
changes in the prevalence of professional and
career development benefits recently.

500+ employees

With current low unemployment rates, it might have
been expected that employers would increase
professional development benefit offerings as a
strategy to retain employees.
Professional development benefits offerings tend to
differ relatively strongly on the basis of organization
size, with small organizations offering a different mix
of professional development benefits than large
organizations.

1-99 employees
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Business Travel
Travel benefits are seeing slight declines in 2019,
possibly due to the ever-increasing number of
technologies that allow organizations and workers
to function remotely. This benefit category also had
one of the lowest percentages of organizations with
intention to expand offerings in the next year, with
only 2% planning to do so.
While most travel benefits experienced only slight
declines, three benefits saw bigger changes.
Employees keeping hotel points and frequent flyer
miles were both notably lower this year than in
2018, with hotel points losing five percent to 66%,
and frequent flyer miles losing nine percent to 65%.
Paid internet access while on business travel fell to
its lowest point since 2015, at 55%, a nine percent
decline from 2018.

BETTER WORKPLACES
BETTER WORLD
Rising housing costs and limited housing availability in
many urban areas in the U.S. is having greater impact on
businesses.
Employers report difficulty in sourcing and attracting
talent in high cost areas, and housing cost disparities
make total rewards in large organizations harder to
determine. 6
A study of companies in Boston found as many as

67%

of employers reporting home prices
and rental costs affecting their
ability to recruit qualified candidates

Housing and Relocation
Workers looking for housing and relocation benefits
in 2019 may have difficulty finding them, as only
around one-third of employers offer any of them.

COST OF LIVING
INCREASES ARE PUTTING
PRESSURE ON EMPLOYEES
Most benefits in this category are stagnating or
declining, probably for similar reasons to the
stagnations and declines seen in travel benefits; as
telework becomes more seamless and accepted,
more organizations may be opting for remote
workers rather than pay for relocation.
The most common benefit of this group, relocation
lump sum payments, did show minor increases this
year, growing from 28% to 34%.
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Frequency Tables for Programs and
Services Benefits
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SEE THE EXECUTIVE SUMMARY
REPORT FOR A FULL INVENTORY
OF BENEFITS OFFERINGS IN 2019
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Methodology Note
Sixty-thousand U.S.-based SHRM members were invited by e-mail to participate in this survey, which was
fielded March 31-April 30, 2019. There were 2,763 survey participants, yielding a response rate of about 5%.
For full survey methodology and demographic information, please see the Executive Summary report.

