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ABOUT THIS MANUAL sehet e

This manual is designed to provide SHRM affiliates with the proper brand identity standards
for use in offiliate publications, promotional, and marketing materials. It gives general
trademark guidelines as well as specific instruction on use and misuse of the Affiliate of
logo. To download the Affiliate of logo, go to www.shrm.org/graphicsguide/use/.

Questions?

SHRM dffiliates should contact a member of their regional team with questions regarding
the content included in this manual. To locate your regional team member, go to
www.shrm.org/chapters/resources/regteam.asp.
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GENERAL GUIDELINES =55 for rumas

This manual serves as the SHRM Graphic Standards and Use Requirements referred to in the SHRM
chapter and state council charter. Proper use of registered marks and images as well as copyrighted
information is extremely important. Intellectual property owned by organizations or individuals
should never be used without their express permission.

Use and Misuse of SHRM Marks

Chapters and state councils (SHRM affiliates) in good standing are licensed by their charter to use
only the marks set out in these guidelines. To preserve SHRM's rights in its marks, the law requires
that the marks must be used on goods and in association with services of a nature and quality which
SHRM has approved. Your use of the marks on promotional materials to illustrate the association
between you and SHRM is approved only if used in accordance with these guidelines. Intentional
misuse of any SHRM marks could result in disaffiliation from SHRM. In order to protect its marks,
SHRM may require you to stop using one or more of them. While this is unlikely, by using the marks
under this license, you agree to cease your use upon SHRM's request.

SHRM allows its offiliates, including chapters and state councils, to use by license the SHRM name,

acronym, and Affiliate of logo, if certain guidelines are followed. SHRM chapters and state coun-

cils may, by license from SHRM under their charter:

1. Include the “Society for Human Resource Management” name or the “SHRM” acronym in the
chapter or state council name in a manner which indicates their chapter or state council offiliation.

2. Use the “Society for Human Resource Management” name, the “SHRM” acronym, and the SHRM
Affiliate of logo solely to indicate that they are a chapter, state council, or Affiliate of SHRM.

3. Chapters and state councils may not use the “Society for Human Resource Management” name,
the “SHRM" acronym, or the SHRM Affiliate of logo in an independent manner which fails to
indicate such chapter, state council or affiliate status.

In addition, local chapters and state councils are required to prominently display the Affiliate of
logo to indicate their affiliation with SHRM on all chapter and state council communication pieces.
Chapters and state councils also may not license any SHRM marks without express permission from
SHRM. Chapters and state councils may not register any of the SHRM trademarks or any marks
which have all or any portion of a SHRM trademark in it.

Logo Usage

In using the Affiliate of logo, chapters and state councils:

1. Cannot modify the logo in any way, shape or form.

2. Cannot create a new chapter logo designed to look similar to the SHRM logo.

3. Cannot create another logo around it.

4. The trademark symbol, (TM), must appear in the upper right hand corner next to the logo.
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Affiliate of LOGO

One-Color Logo

Below is the SHRM Affiliate of logo approved for use by chapters and state councils.
You are required to prominently display the Affiliate of logo on all chapter and state
council communications to indicate your affiliation with SHRM. You cannot modify this
logo to make it your own; it must be shown in conjunction with your own name or
logo, must be the entire Affiliate of logo, and never be smaller than 1 inch wide.
The trademark symbol ™ must appear in the upper right hand corner next to the logo
every time the logo is displayed. The symbol and the logotype should always appear
together as a single unit.

> PMS 647

A F F | L | AT E O F > PMS 647 at 52%

TM — > PMS 647 at 52%

PMS 647 at 52%

Y
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To download the Affiliate of logo, go to www.shrm.org/graphicsguide/use/. If you
have questions about the logo, please contact a member of your regional team. To locate
your regional team member, go to www.shrm.org/chapters/resources/regteam.asp.

CONTINUE >
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Affiliate of LOGO VERSIONS s ickiaman

Four-Color Logo
> 100-C 56-M 0-Y 23-K

AFFILIATE OF > 52-C 29-M 0-Y 12-K

™ > 52-C 29-M 0-Y 12-K

> 52-C 29-M 0-Y 12-K

SOCIETY FOR HUMAN > 100-C 56-M 0-Y 23-K
RESOURCE MANAGEMENT

Gray Logo
A F F | L I A T E O F > 50% tint of Black

50% tint of Black

> 50% tint of
Black

SOCIETY FOR HUMAN > 80% fint of
RESOURCE MANAGEMENT

White Logo

> 100-C 56-M 0-Y 23-K

‘ > knock out white

> knock out white

: I’ I I : M > 52-C 29-M 0-Y 12-K

> knock out white
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INCORRECT LOGO USAGE

Chapters and state councils may not use the

“Society for Human Resource Management” name,
the “SHRM" acronym, or the SHRM logo in an
independent manner which fails to indicate such
chapter, state council, or affiliate status; you may only
use the Affiliate of logo as shown on the previous

pages.

As a registered mark, you may not modify the logo

in any way, shape, or form. You cannot create a new
chapter or state council logo designed to look similar ? O
to the SHRM logo or create another logo around it.
On this page are examples of what chapters and state
councils cannot do.

Additionally, do not use the logo:
® in the middle of text copy or a headline;

SOCIETY FOR HUMAN
RESOURCE MANAGEMENT

® as a background for type or art work; or SOCIETY FOR HUMAN
® as a background pattern of any kind. RESOURCE MANAGEMENT
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INCORRECT LOGO USAGE st iRy

Logo with a Color Fill

Do not fill or change the SHRM letters,
Society name, or Affiliate of to a differ-
ent color. All three of these elements must
be blue (PMS 647) or white.

RESOURCE N\ANAGEN\ENT

Logo on a Colored Background

When applying the logo to a colored back-
ground, use the Society name and Affiliate
of in blue (PMS 647) or white. Do not fill
the letters in a different color; the SHRM
letters must be white.

Logo Colors

Unless printing in b&w/gray, the logo,
the Society name, and Affiliate of must
always be blue (PMS 647) or white.

Never differ from these colors.
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INCORRECT LOGO USAGE &S5 iRy

A logo is designed to capture the identity of an organization but, more importantly, its
consistent use accrues value over time. Misuse and unauthorized alterations undermine
the SHRM identity and brand. Well-meant changes may distract from the identity or

be perceived as sloppy. They actually can also jeopardize trademark rights! These are
examples of errors commonly made.

Framing

Do not box out or frame the logo
(fully or partially) with any shape
(circle, oval or set of lines).

Different Type Style

The logo's typeface was chosen
specifically for the feelings

it invokes. Do not modify or
substitute styles.

Improper Proportion

Do not match the Society's name
with a mark that is too large or
too small in comparison.

Distortion

Avoid stretching, squeezing or
otherwise manipulating the size of
the Society's name or symbol in any
way.

Separation
]—]I_{ N[ Do not reproduce the SHRM mark

without the full Society name below it.
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LOGO FORMATS & ACCESS e istisiay

SHRM can provide the Affliate of logo in a variety of formats, depending on your need. Follow-

ing is information regarding common formats. Logo versions are available in 4-color, 1-color, gray

and white.

® GIF - (Raster) Used for online purposes due fo its lower resolution, which appears clearly on a
webpage but does not slow down the loading time of the page as much as a higher resolution
format, would. Also used for Powerpoint.

® JPEG - Used for online and print purposes.

® TIF - (Raster) Used for print purposes due to its high resolution. For newsletters or documents
created in word processing applications such as Microsoft Word or Wordperfect. Offers higher
resolution output and reproduces well from black & white or color laser printers or inkjet printers.

® EPS - (Vector) Used for print purposes due to its high resolution. Newsletters or documents
created in page layout programs such as QuarkXPress, InDesign, or PageMaker. Offers highest
quality output for documents being produced on printing presses, digital presses or other post-
script printing devices.

To download the Affliate of logo, go to www.shrm.org/graphicsguide/use/. If you have ques-

tions about the logo, please contact a member of your regional team. To locate your regional team
member, go fo www.shrm.org/chapters/resources/regteam.asp.
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STATIONERY  sasan ok iy

Letterhead 8.5x11 options
Option 1

FFFFFFFFFFF

Chapter Name —__

Option 2

Suite 142 - Anyown, US 12345 - +1(655) 555-5555 + +1(555) 556-5555 Mobile - +1-800-555-5655 TTY/TTD = www.

SIRMJ
L LE

BOCHT iy
HICL :
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STATIONERY

SOCIETY FOR HUMAN
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Chapters and state councils may wish to provide business cards for the members of their board
or council. The chapter or state council is an Affiliate of SHRM. Therefore, it is appropriate

for the Affiliate of logo to appear on the business card of the individual volunteer, to indicate
that the chapter or state council is an offiliate of SHRM.

Option 1

Business Card options
(for chapter/state council officers)

Chapter Name

AFFILIATE OF

SOCIETY FOR HUMAN

John Doe, SPHR
Chapter President

jdoe@shrmchapter.org
123 A St. Suite 14a
Anytown, US 12345
+1(555) 555-5555
+1(555) 555-5555 MOBILE
+1 (555) 555-5555 FAX

RESOURCE MANAGEMENT www.shrmchapter.org
Option 2
AFFILIATE OF
C hq pte r |
SOCIETY FOR HUMAN
goes here RESOURCE MANAGEMENT

John Doe, SPHR
Chapter President

123 A St. Suite 14a
Anytown, US 12345

jdoe@shrm.org

+1(555) 555-5555
MOBILE +1(555) 555-5555
FAX +1 (555) 555-5555
www.shrmchapter.org

SHRM does not allow members to use the SHRM logo; members may not include the SHRM
logo on business cards or promotional items. However, we do feel it is important for our mem-
bers to highlight their membership in the Society. To this end, we allow, by license, and encour-
age members fo indicate their membership by including “Member, Society for Human Resource
Management” or “SHRM Member” text on business cards and/or personal biography, as long
as the text does not falsely imply that the member’s employer is a member.
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SOCIETY FOR HUMAN
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Following are examples of PowerPoint layouts you may wish to use for such presentations as a
new member orientation, a conference, or a “loop” used at a meeting or job fair at which you

exhibit.

Option 1

Chapter Name or Chapter Logo goes here

Option 2

Chaptar Name or Chaptar Logo goas hara

* |nformation starts here

— Continues
* Continuas
- Continues
» continues
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Following are examples of logo placement (your logo and Affiliate of SHRM logo) on your
website.

Prominent placement of Affliate of
SHRM logo and chapter logo.

What is GRHRA?
Since its beginning in 1991, the Great River Human Resource
Agsociation has developed Into & progressive association which
attracts the Quad Cities’ top Human Resource Professionals inte
its membership. GRHRA was chartered as o SHRM affiliate
chagpter in November 1991, and has earned the Superior Merit
Award for chagter activities every year from 1992 to 2005,
Mambers coma from all gizes and types of CoOmMpanias, some
with @ waalth of exparience, othars that are new 1o the HR
prafassion and avarything in Batwaan. GRHRA ig a dynamic
Quad City erganization that is growing tramandously! Qur
rarnbership In the past several years has Increased
dramatically due to

Current.
Masating

tha quality of our programs,

tha a ty of prefassicnal devalep .
retworking opportunities at each meeting,
aooRss 1o an on-line directory of members,
recertification credits at & reasonable cost,
and many, many morg banefits.

Prominent placement of Affliate of
SHRM logo and chapter logo.

Hame
SEnons
Wikonuin Srme

GAMASHERM

COTC

Qur Next Mestings Chapter Headlines

Leadems

Clicie on pae Aeagiines Delow for mare infarmanan,

Special Thanks to
Our Partners

August 8 - Wednesday in the Park
iy ¥ NEW! - GMA SHRM Logo Wear Now Available

Educstion Programs
and Events

Affirmative Action - What is an ¥ Quicklinks
“Agplicant"? and OFCCP's Incroased He 1ig im?
Involvement In calabration of sur SOth anniversary, How 68 1188 EhS oS

Cranges in OFCCP g Dracuioss MOCUORS record
Nrancisl recovenies = over $31.3 millda = in J006. The
rumber of ausins alse Increased by @ whepping 45

Program Details

Greater Madison Area ([GMA) Society for
Human Rescurce Manasgamant [SHRM) is
now offering a variety of professional items
baaring the GMA SHREM logo for purchase,
Click here to view items or place an order!

2007 GMA SHRM Compensation Survey

revter Sirecinry?
How oo [ use the bulletis
SoRreT
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Following are examples of logo (your logo and Affiliate of SHRM logo) placement
on your website.

—— Indiana State Council : Society for Human Resource Management é
7ehttp://www.indianashrm.org/ "(Qv Google

About IndianaSHRM

0

lumm SLLERLISE 7()4@&3/ 77601'

2007 Indiana State Human Resource Today's HR News

Legishative Information Conference = Calendar

conference Daily news and information provided
SHRM' by the Society for Human Resource
SII'ERI?)R August 27.29' 2007 Management (SHRM)
Westin Hotel Ind'anapOI's States Take the Lead on Immigration
STATEEISH With Congra_ss u_nab_le to_ advance a
L1 LD New: Attendee Registrations are sold S e s i
out. We have a limited availability of 8x8 measures.
AFFILIATE OF exhibit spaces. EEOC: Employers Can Favor the Old
~ The Equal Employment Opportunity
A . o . ) Commission amends Age
g our Op g Keynote: Discrimination in Employment Act
Jeanne Robertson (ADEA) regulations to clarify that the

SOCIETY FOR HUMAN ADEA does not prohibit employers

RESOURCE MANAGEMENT pider individuals over
ecause of age.

. Prominent placement of Affliate of ¥R
I — SHRM logo and state council logo.




