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All rates are gross. 

4-Color 1X 2X 3X 4X
Two-Page Spread 13,309 12,797 12,340 11,106

Full Page 6,932 6,665 6,427 5,784

1/2 Island 6,440 6,209 5,958 5,362

1/2 Horizontal 5,402 5,164 4,906 4,415

1/2 Vertical 5,402 5,164 4,906 4,415

1/4 Page 4,759 4,654 4,531 4,078

Black & White 1X 2X 3X 4X
Two-Page Spread 9,048 8,595 8,130 7,317

Full Page 4,712 4,476 4,234 3,811

1/2 Island 4,325 4,090 3,690 3,321

1/2 Horizontal 3,296 3,028 2,697 2,427

1/2 Vertical 3,296 3,028 2,697 2,427

1/4 Page 2,722 2,596 2,350 2,115

Cover Rates
Cover 2 7,053

Cover 3 6,279

Cover 4 7,839

Bellyband
Bellyband 17,808

MarketPlace Rates 1X 2X 3X 4X
MarketPlace 1,184 1,105 1,070 1,022

Maps and Directory
Exhibit Hall Map Sponsorship 22,195

Exhibit Hall Logo 4,500

Exhibit Hall Listing 395

City Map Sponsorship 14,500

Get Your Wednesday 
Insertion Free!
Advertise in the Pre-Conference, 
Sunday, Monday and Tuesday 
editions and you will get 
Wednesday free.

Or

Advertise in the Sunday, Monday 
and Tuesday editions and you 
will get Wednesday free.
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INSIDE
13  SHRM promotes its thought 

leadership in HR through 
work in standards, research, 
advocacy and other efforts.

20  Enjoy Southern hospitality at next 
year’s conference in Atlanta.

30  Many HR professionals are 
ERISA fi duciaries and don’t 
know it.

WEDNESDAY
General Session 
with 
Michael J. Fox
8:30–9:45 a.m.
See page 16 for 
more details.

Concurrent Sessions
10-11:15 a.m.

Masters Series—David Rock
10 a.m.-noon 

Concurrent Sessions
11:30 a.m.-12:45 p.m.

For details, see Daily Planner, page 12

®

®

The Key to Business Success: 
Happy Employees, Customers
BY DESDA MOSS

Tony Hsieh, chief executive offi -
cer of online shoe and clothing re-
tailer Zappos.com Inc., preached 
the gospel of happiness to the 
audience Tuesday in the general 
session at the SHRM 63rd Annual 
Conference & Exposition. The 
Harvard University graduate, who 
led the Las Vegas-based company 
from almost no sales  to more than 
$1 billion in annual gross mer-

chandise sales, shared stories of his 
path to success—and the mistakes he 
made along the way.

Hsieh, author of the best-selling 
book Delivering Happiness: A Path to 
Profi ts, Passion and Purpose (Business 
Plus, 2010), began his career selling 
pizzas to fellow students while he was 
in college. When he started his fi rst 
business in 1996, online advertising 
company LinkExchange, he hired his 
college buddies, including a guy who 

bought his pizzas and resold them by 
the slice. But as the company grew, 
Hsieh became increasingly disillu-
sioned.

“By the time we got to 100 employ-
ees, I dreaded getting out of bed to go 
to my own company,” he said. So, in 
1998, he sold LinkExchange to Micro-
soft for $265 million. A year later he 
founded an investment fund. Zappos 

see HSIEH, page 3
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Tony Hsieh

Execs’ Advice: Turn Debates into Conversations
BY KATHY GURCHIEK

Knowing the right questions to ask 
your business leaders can turn a potential 
debate into a conversation.

That was one piece of advice to HR pro-
fessionals shared during the Practitioner 
Exchange on Monday afternoon at the 
SHRM 63rd Annual Conference & Expo-
sition in Las Vegas.

The exchange featured presentations 
by Thomas M. Carroll, executive vice 
president and chief human resource of-

fi cer for RR Donnelly, and Teri Eyre, 
vice president, PSG Human Resourc-
es, for Hewlett-Packard Co., followed 
by a question-and-answer exchange.

Steve Miranda, SPHR, GPHR, 
SHRM’s chief global HR and content 
integration offi cer, moderated the ex-
change.

Carroll advised HR professionals to 
ask a business leader who approaches 
HR with an idea: “what are you trying 
to accomplish?” and “what is your in-

tent?”
This avoids getting into a debate 

and forces the other person to stop 
and think about the answer, prompt-
ing a richer dialogue.

“It becomes a conversation stand-
ing on the same side of a problem” 
instead of arguing over the merits of 
the idea, Carroll said.

Eyre noted that “in HR, we 
need to be open to people ask-
ing those questions [of us] as well.”

Other bits of wisdom they shared, 
gleaned from years of HR experience:

Display appreciation and respect. 
“We’re not great at it,” Carroll said of 
his own organization. “I think you can 
always be better.” After all, “you never 
march home every day and thank your 
wife for cooking dinner.” 

Showing appreciation to employees 
doesn’t necessarily involve bestowing 

see PRACTITIONERS, page 3
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Specifications
Production Specifications
Printing Process: Web Offset Full Run
Binding Method: Saddle Stitched
Line Screen: 133 lpi 
No PMS colors

Ad Sizes: Mechanical Specifications (Sizes are listed below as width x depth.)

Full Page
Trim size: 10 7/8˝ x 15˝
Bleed size: 11 1/4˝ x 15 1/4˝
Live area per page: 10˝ x 14˝

Fractionals
1/2 Island: 7 1/4˝ x 10˝ 
1/2 Horizontal: 9 3/4˝ x 6 1/2˝ 
1/2 Vertical: 4 3/4˝ x 12 3/4˝ 
1/4 Page: 4 9/16˝ x 7˝ 
Fractional ads run as non-bleeds.

Spread
Trim size: 22˝ x 15˝
Bleed size: 22 1/4˝ x 15 1/4˝
Live area per page: 10˝ x 14˝ 

Do’s and Don’ts
»» DO set the document size to an individual page trim size. Set up page 
layout as a single page. (NOTE: This also applies to spread ads. We work in 
a single page environment.)
»» DO keep a 1/8” type-to-trim safety margin on all four sides of  
a page.
»» DO add 1/8” bleed on all four sizes of page for full-page ads.
»» DO make large type and large elements 99% black instead of 100% black 
if you don’t want them to overprint.
»» DO imbed all fonts in file. Multiple Master fonts are unacceptable.
»» DO make image resolution 300 dpi or higher. Enlarging images to have an 
effective resolution of lower than 300 dpi will result in loss of quality.
»» DO make all color files CMYK format with no RG B, LAB or Index color 
elements.
»» DO make sure all line art is 600 dpi.

The best presets for exporting to PDF are as follows: 
Standard: PDF/X-1a:2001 
Compatibility: Acrobat 4 (PDF 1.3)  
These settings best handle any transparency issues.

»» DON’T include copydot files inside a PDF.
»» DON’T use JPEG compression. It is not supported and should not be used 
in any element.
»» DON’T embed ICC profiles.

Send Materials and Proofs to:  
Courtney Diffley 
courtney.diffley@shrm.org 
SHRM/Production Department 
1800 Duke Street 
Alexandria, VA 22314 
+1 (703) 535-6174


